
CO-OP MARKETING OPPORTUNITIES:
NOVEMBER 2016 – MARCH 2017

Tohelp attract more out-of-town visitors during Portland’s off-peak tourism season
(November throughMarch) and extend the reach of Portland’s cultural events, the
Regional Arts &Culture Council andTravel Portland provide co-opmarketing funds for
Portland-area cultural organizations to enhance their existing out-of-regionmarketing
efforts (advertising, public relations, etc.).

REQUIREMENTS:

 Applicantsmust demonstrate how these funds will enhance current out-of-market
efforts and encourage overnight travel to Portland.

 Applicantsmust demonstrate alignmentwith Portland’s off-peak tourism season
(November 2016 –March 2017); proposals for events and programs that occur
outside of this time framewill not be considered.

Completed proposalsmust be submitted toMichelleM@travelportland.com by 5 p.m. PST
on Friday, August 5, 2016.

CONSIDERATIONS:
In addition to the aforementioned requirements, preferencewill be given to proposals that:

 include out-of-townmarketing investments that exceedTravel Portland support
alone;

 highlight Portland’s multicultural artistic community;
 demonstrate collaboration with other arts and culture organizations or events; and

 are submitted by non-profit organizations



APPLICATION:
In nomore than two pages, please answer the following:
1) Name of organization

2) Description of event

3) Dates and location

4) Contact name and title

5) Contact phone number and e-mail

6) Howwill your event/organization draw overnight visitors from outside the Portland
metropolitan area?

7) What are you currently planning to spend on your out-of-market messaging, public
relations and advertising plans for the event, including online, print, social media,
public relations, promotions and other outreach?

8) What is the amount of your request? (Minimum request is $3,000.) Please describe how
these dollars will enhance your existing out-of-market messaging (as outlined in#7).

9) Please describe your efforts to highlight Portland’smulticultural artistic community
and/or outreach to diverse audiences.

10)Collaboration is encouraged. Please describe your efforts to partner with other arts and
culture organizations.

11) At the end of your project, you will be required to produce a final report (templatewill
be provided inMay 2017). Please describe your ability to provide the following
information within 30 days of the end of your event:

a) Total event attendance, including current year vs. previous year

b) Number of tickets sold to attendees from outside Portlandmetro region (excluding
the following zip codes that beginwith: 970, 971, 972, 973 and 986)

c) Average number of shows attended, per attendee

d) Website traffic and unique visits, including current year vs. previous year

e) Summary of expenditures on out-of-market advertising and promotion (#1 and #2
above)

f) Earnedmedia (PR coverage) outside of Portlandmetro region

g) Other tracking/metrics, as appropriate:



12) Howwould you incorporate Travel Portland into yourmarketingmaterials?

13) Can you provide tickets for Travel Portland to use for promotional purposes?


